
ROUGH IDEA TEMPLATE: 
One idea per page. Body copy is not necessary to write at this point, but can be indicated with lines. You may attach a photo if you wish but you still must sketch the idea as best you can. Don’t forget to communicate a benefit of some sort – either a human benefit or a product benefit. 

TARGET PROFILE (DEMOGRAPHIC/PSYCHOGRAPHIC): ELDERLY POPULATION AND THE YOUNG GENERATION.

PRODUCT/FACT:  FAST DRINKS READY FOR DRINKING. 
MAIN MESSAGE / BENEFIT: INDIVIDUALS WHOSE TASTE AND PREFERENCE IS BASED ON BUYING READYMADE COFFEE. 
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VISUAL EXPLANATION (IF NEEDED):
[bookmark: _GoBack]WE ARE FOCUSED ON AVAILING FAST DRINKS TO OUR CUSTOMERS WHO ARE BUSY AND LACK TIME TO SIT IN THE RESTAURANTS TO DRINK. 
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